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The classes are 100% participatory, with all students partaking in the researching, planning, designing, and coordinating of
recipe components. Aspiring instructors will break into teams to create real weddings for real brides and grooms. Please dress
professionally for class. Class sizes are limited to 24 students. Every student will receive an e-textbook, a CD with sample
worksheets and an emergency kit. Each class generally runs 3 hours. Registration required. See our website for class schedule.

Course Syllabus

Role and Scope of Wedding Consultancy
e Types of wedding consultants

e Packages

* Destination Weddings

Weddings, Culture & Religion

e Code of Ethics

e Mixed culture & faith weddings

¢ Introductions, special seating, receiving line, dance
sequence

Determining the Vision
*  Wedding themes
* Destination and sites

Wedding Timelines

e Wedding planning schedule

¢ Wedding day timeline

*  Out-of-town guests arrangement

Wedding Budget

* Wedding budget categories

* Wedding budget management

¢ Financial responsibility

* Costs and statistics for wedding services

Food, Beverage and the Wedding Cake

e Menu selections

¢ Determine the consumption and budget
* Types of wedding cakes

* How toread B.E.O.

Wedding Attire & the Bridal Party

* Bridal attire, menswear and wedding party’s attire
¢ Fix a wardrobe malfunctions

* Wedding attendants’ duties

The Ceremony

* Types of ceremonies

* Locating ceremony sites

* Guidelines and policies

e Ceremony program

* Rehearsal and rehearsal dinner
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The Reception

* Types of receptions

* Locating reception sites

* Guidelines and policies

* Rentals and reception site layout
* Reception activities

Floral Décor & Lighting

e Selecting flowers

e Centerpieces and other decorative elements
* Type of lightings and effects

¢ Installation and removal

Photography &Videography (Cinematography)
e Styles of photography
* Select and negotiate

Music & Entertainment

* Music categories

¢ Ceremony and reception music and entertainment
e Tips for hiring entertainment

Stationery Elements and Etiquette
* Types of stationeries
* [nvitation etiquette

Transportation
¢ Types of transportation
¢ Selection and arrangement of transportation

Wedding Day Details
e Bridal preparations
* Consultant’s preparations

Building Your Wedding Business

* Business plan and marketing strategy
e Obtaining a business license

e Start-up expenses

* Charging for your services

* Contracts and legal issues

* Competition, obligations and ethics

* Effective networking



Fees
Registration Fee - $100

The registration fee is non-refundable and due upon enrollment. It is waived if student enrolls and submits the full tuition
one week prior the first day of class.

Course Fee - $895 includes Material Fee - $100 includes
e 30-Hours of Comprehensive AAWPA Course e e-Textbook
e 10-Hours of Field Training e  CD with lecture notes, worksheets and templates
e 6 months career consultation e (Coordinator’s Mini-Emergency Kit
e Discounted AAWPA Membership

Class Roster
Assignment is in red ink.

1 2 3
Orientation Wedding Timeline The Ceremony
Role and Scope of Wedding Consultancy | Wedding Budgets Wedding Attire & the Bridal Party
Weddings, Culture and Religion Stationery Elements and Etiquette 2012 Wedding Trends
Destination Weddings e Read Chapter 8,9, 10, 13 Floral Décor
Determining the Visions e Read 2 wedding magazines (bring e Read Chapter 12 - 14
e Read Chapter1 -7 magazines to next class) e C(reate a chart of wedding flowers
e Do the review questions at the end of | ¢ Do the review questions at the end of with pictures of the flowers and
each chapter each chapter sorted by seasons
4 5 6
The Reception Photography and Videography Food, Beverage and the Wedding Cake
Music, Entertainment & Lighting Transportation Initial Consultation with Prospective
e Read Chapter 16,17, 25 The Client Interview, Communication & | Clients
e Do the review questions at the end of | Contract e  Assignment: Read Chapter 11
each chapter e Read Chapter 15, 19, 24 e Visita florist and a rental company
e Visit a hotel and a unique wedding e Read 2 more wedding magazines (linen, tent, furniture, etc.)
location ° e  Design the “Inspiration Board”
7 8 9
Wedding Day Details Building Your Wedding Business Presentation to Prospective Clients
Wedding Day Emergency Kit Review “Inspiration Board” e Read Chapter 22,23, 26,27
e  Read Chapter 20 e Read Chapter 22,23,26,27
e  Design the “Inspiration Board” and e Complete “Inspiration Board”
bring to next class
10
Final Exam
Final Project
You have 30 days to work on your final
project.
Class Policy

Absence: Students must fulfill 30 hours of lectures and 10 hours of field training in order to complete the course and receive
certificates. Instructor will make up one class for students if missed. Students who miss two or more days of class must
reschedule within 12 months. If requested postpone, the student may be required to pay an additional amount if the course
tuition has increased.
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Sherrien Shui - Lead Instructor

Sherrien Shui is Owner of Twogether Events, a full service wedding company in Los Angeles, California.
As one of the most sought-after event coordinators in Southern California, Sherrien Shui and her team of
wedding coordinators have been responsible for detailed event planning and creative party
consultation to many corporations and families throughout the country since 1991. Sherrien's passion
for the industry has led her down many paths, including becoming an on-air talent for many regionally
syndicated radio television shows.

As a former corporate event planner, Italian restaurant manager, florist and radio disc jockey, Sherrien became experienced in
negotiations, event management, entertainment and event décor. Her background helped form relationships with industry
professionals, including some of the finest designers, photographers, hotels and entertainment specialists in the country.
Sherrien takes pride in the continuing growth of her company. What began with a few weddings and a staff of two has now
become a high-profile business specializing in weddings with sometimes over ten events per month and several professional
Event Producers.

To her, wedding is a serious business. Sherrien believes being a wedding professional is an earned privilege. She could quickly
arrange a corsage if it dries out due to the weather, fix the cake decoration if someone accidentally messed it up, create all
kinds of fun games for reception, and touch up the makeup in case the makeup artist wasn’t available. She even got herself
ordained because she had a horrible experience of “no show officiant.” Her countless hours on online shopping made her an
expert on finding the best bargain for her clients. Sherrien believes that it is her job to make her client's dreams come true, so
more than just finding the perfect location for a wedding, she makes it a priority to get to know who she is working with so she
can instantly relieve the stress and confusion of the process. Truly, Sherrien is an absolute pro at what she does!

Her exceptional weddings have been featured on the Knot, World Journal, Channel 18, etc. Sherrien also contributed wedding
advice to major Chinese newspaper, radio shows and televisions located in Los Angeles. Sherrien has planned weddings for
designers, writers, attorneys, catering directors, and for corporations like Nike, Cathay Bank, China Netcom, Foxconn, Lollicup,
Chinese Daily News. In addition she has worked on nuptials for Asian celebrity clients.

Vendor relation is a key essential to Sherrien. She always receives calls from various wedding vendors or people who want to
start their career in the wedding industry asking for advice or marketing strategies. She witnesses many quality wedding
professionals fail to market themselves and struggle to survive in the wedding industry. Therefore, Sherrien decided to form
the Asian American Wedding Professionals Association. Her goal is to help wedding professionals enhancing their marketing
and networking skills and effectively present themselves and do business with brides.

Sherrien is fluent in English and Mandarin. She currently resides in Chino, California. You can email her at sshui@aawpa.com.

Here is a brief list of my credentials:

* B.A. of Business Administration, California State University San Bernardino

¢ Certified Wedding & Special Event Specialist at California Polytechnic University, Pomona
e Certified Florist

* President of Asian American Wedding Professionals Association

* Member of Association for Wedding Professionals International

¢ Member of International Special Events Society

» Heritage Registry of Who’s Who of Special Events and Social Functions Services

* Instructor of Special Event Management Certificate Program at California Polytechnic University, Pomona
¢ Radio D] of KMNY AM 1600, KAZN AM1300 and Shanghai Eastern Radio

e Received two first prize of karaoke singing contests in 1989 and 2000

e Child actress at CTV & Sony in Taiwan
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Q: FERIEEREIR{RZAIEE Cal Poly Pomona XEFRMBRERMEFA—HE?

A: EE’*’*E BT E L BRZIBCEIE, KRIEBISEESS00-800 4, MHIZFLERE Home Study. IEERELE FERE,
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